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Sales and Profit by Customer
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Product Drilldown
Sales by Product Category
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Office Supplies 2014
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Income by Region and Country

United States
$145B

United States
$145B international tourism income
$86B outbound tourism

GDP of $13,825B
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WHEN DID APPLE’S SHARE PRICE INCREASE AND DECREASE?

Percentage difference between Open and Close share price montly
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