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Sales Summary | Quota Attainment | Large Deals | Segmentation = Sales Growth
Sales Summary
Salesforce Data
Days Left to EoQ QTD Sales Current Quarter Quota Sales Quota Diff
31 $4,978K $10,131K ($5,153K)

Product Name

Al . Accumulated Sales by Week of the Quarter

2014Q4
Opportunity Type $6,104K
® Al /

$6,000K
Current Quarter Quota: $5,628,235

Software
Services
Maintenance

2015Q2
$4,978K

$5,000K

Quarter
Highlight Quar el

$4,000K 2013 Q4

Quarter $3,504K
B 2015Q2
[ 2015Q1
M 2014 Q4
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W 2014 Q2
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M 2012 Q4
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W 2012Q2 2 4 6 8
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Home » Salesforce 5 Open_Pipeline » Open Pipaline
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Open Pipeline

Total Expected Amount

$3,093,000

Use Options Below to Filter

B1

Pause

[ View: Original £, Alert [ Subscrive . Edit

Ellie Rogers’s team

Avg. Deal Size

$19,453

Overall Opportunities Closing | by Day

Number of Open Opportunities

158

Number of Open Opportunities and Average Days in Stage

g snare

T Download

3 Comments

i, FullScreen

Avg. Age of Opportunity

164 days

* Clicka Stage to Filter

Close Date Qualification
10/3/2017 10/31/2017 0 Prospecting
aD . Vluapropesiton
Created Date: 0 Needs Analysis
12/20/2017 ‘2’2’/2“(% oxis ozt oazs oxst  Id.Decision Makers
Breakdown by Stage |byDay s ClickaDay to Filter Perception Analysis.
Manager Proposal/Price Quote
(A - Qualification
Bl BB esotitoyReiew
saluprsen Prospting ) | 0 10 P 0 o % 100 150
(Al - . i - Opportunities T Days in Stage
Billing Couity, Valve Proposition | Top 10 Opportunities | by Expected Amount
(All) S RN Ligula Donec Luctus Ltd 10 $270,000
_— | —— B . EUCOPP.13 $35,000
Billing State/Province
o) T 16 Decision Makars tNetus Ec Associates 10 T
Portitor Interdum Sed Company 14
Industry Perception Analysis Eu Limited 8 $9,000
(A1) v ris Magna
e Vestibulum Mouris Magna LLCS 7500
Quote Nis! Nulla Eu Incorporated 11 $8,500
Stages Negotiation/ Nunc Commeodo Limited 12 43,000
M qualification [l Prospecting Review TR S R T e
Oct11l  Oct16 Oct21 Oct26 0ct31  vViverra DonecTempus Industries 15
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(5 Sales Target B YEAR(Order Date) B MONTH(Order Dat. Segment.
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UARTER(Order Date) Quarter
Dimensions Sales Performance vs Target ‘
s & Customer Furniture Office Supplies Technology (uitiple vlves) e
> & Oder Varks uly Consumer - ‘ _l o
v Customer ID T 2015
V2 tocaton wl = cororre | —
<TlF Order Profitable? & £ o) Lome Office .| - AGG(Sales above Target?)
> & Product for - W Above Target
- Procuct D = nugest Consumer ] — B e Taret
see Regon betsi | Tootip
s Ship Status Corporate
ste Meastro Names B AcG(Sales above T
EX SUM(Sales Torg. E, Dol
Measures . QI seotember  Consumer — _|
“# 2013 sales
comporte enes)
-4 DaystoShip Actual
=4 Days to Ship Scheduled Home Office ‘ ‘
# Discount
Pt October  Consumer - ‘
=4 Profit per Order
Coporats ssmmusaa
4 ProfitRatio S | [
* Qunity vome e ] —
# Sales
e Saes b Torg? Novamer  Consamer — E—
=4 Sales estimate
=# Sales Forecast Corporate
4 Sales per Customer Lome Office ﬁ ‘
© Latitude (generated)
@ Longiuco gonorte becember Consumer — —
=3 Number of Records
4  Measure Values Corporte
Parameters Hom Ot [ |
4 BaseSalary $10,000 $20,000  $0 $10,000 $20000  $0 $10,000 $20,000
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Executive Overview - Profitability (Al

Sales profit Profit Ratio Brofit per Orcer Sales per Customer Avg.Discount Quantity

$1,820,895 $59.04 $2,313.72 15.71% 29,793
i Region

(A

OrderDate
/2014 6/30/2017

o e[

Profit Ratio
2700% 500%

¢——=—D

Profit Ratio

50.0% 50.0%

© Openstreethap contributors

Monthly Sales by Segment - States: All

Monthly Sales by Product Category - States: All

Consumer  $40000 Furniture  $20,000
520,000 i

40,000

Corporate el 520,000
520,000 Supslies
PP WGV N * 0

Home Office $30.000 Technology $20,000
$20,000

B . A —~si 0

2014 2015 2016 2017 2014 2015 2016 2017
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Rows SUM(Sales)

Sales Seasonality Analysis

January February March April May June July August September October | November | December

Profit: $1,549
Sales: $29,028
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