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Sales Summary = Quota Attainment | Large Deals | Segmentation = Sales Growth
Sales Summary
Salesforce Data
Days Left to EoQ QTD Sales Current Quarter Quota Sales Quota Diff QTD Transactions QTD Customer Count  QTD Opportunity Qua..
31 $4,978K $10,131K  ($5,153K) 192 193 12,959
d
P;ﬁ uct Name . Accumulated Sales by Week of the Quarter Sales Trend by Quarter
2014 Q4 2012 2013 2014 2015
Opportunity Type $6,000K $6y1K
® Al Current Quarter Quota: $5,628,235 / $10,000K
Software 2015Q2 3
Services $4,978K & $5,000K
Maintenance $5,000K l I I I
50Ky s s [ o [ I . .
Quarter 300
Highlight Quar... © 2
$4,000€ 201304 g 200
Quarter $3,504K I,
W 201502 £ I I I I I
I 201501 cmll .
$3,000K
W 2014 Q4 =
W 2014 Q3 S 200
W 2014 Q2 §
W 2014Q1 $2,000K £ 100 I I I I
M 201304 ¢ o M l [ | l
W 201303 . 30K
W 2013Q2 $1,000K £E
W 201301 g5
W 2012Q4 g9 10K
20203 s T ]
M 2012 Q2 2 4 6 8 10 12 14 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY B4 HBS B 471R| 712 A G AIYEOIA B Wes e
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Home » Salesforce > Gpen_Pipeiine » Open Pipeline

Open Pipeline

Total Expected Amount

$3,093,000

Use Options Below
Close Date
10/1/2017

Created Date
12/29/2017

Manager
)

salesperson
(A1)

Billing Country
(an)

Billing State/Province
(Al

Industry

(an)

Stages.
M qualification

Sl ™|
Data Analytics

(% Sales Target

M Prospecting

B1

G Reresn £ Pause @ view: origina

Ellie Rogers’s team

Avg. Deal Size

$19,453

toFilter Overall Opportunities Closing | by Day Number of Open Opportunities and Average Days in Stage
Qualification
10/31/2017 10 Prospecting
s Value Proposition
0 Needs Analysis
1212972017
o D oa1e ocz1 oazs omz  Id.Decision Makers
Breakdown by Stage |byDay % ClickaDay to Filter Perception Analysis
Proposal/Price Quote
~ | Qualification
mmn —Eal BB Negotiation/ Review
Prospecting . 0 10
Value Proposition =
Top 10 Opportunities | by Expected Amount
- Ligula DenecLuctus Ltd 10
Needs Analysis
EucCorp.13
<] 1d. DecisionMakers Et Netus Et Associates 10

Porttitor Interdum Sed Company 14

Perception Analysis EuLimited 8

ProposalfPrice Vestibulum Mauris Magna LLCS
Quote Nis! Nulla Eu Incorporated 11
Negotiation/ Nunc Commodo Limited 12
Review

Feugiat Metus Associates 11

Octll  Oct16 Octz1 Oct26 Oct31  viverra Donec Tempus Industries 15
g G- m-@a@- 5 eF 2- T & EntreView v| - TJ
< | Fiters i Columns @ Category SUM([Profit])/SUN((Sales]}

£ YEAR(Order Date) I B MONTH(Order Dat.. I Segment

A et

S StLtQLICE TableauE AHESHH A

, 2, deln HxUA 28R

thot oz S5t X9 FH L MER 7|25
¢ 6 6

% subscrive

Number of Open Opportunities

159

Apply (#+)|

# et o3 snre ) Downoad 3 Comments ) FulScreen

Avg. Age of Opportunity

164 days

* Clicka Stage toFilter

20 30 0 50 100 150
Opportunities £ Daysintage
$270,000
$35,000
$18,750
49,000
$7.500
48,500
$3,000
$3,000
= Show Me
Quarter
Technology Qaive) 5
| vor
- 2015 .
AGG(Sales above Target?)

$20,000

6 Breion Cn—
\RTER(Order Date

Dimensions o~ Sales Performance vs Target

) & Customer Furniture Office Supplies
> & Order Marks July Consumer -

#bc Customer ID

> & Location ol B - Corporate d

p ftable? o

TIF Order Profitable? & Home Office .|

> & Product Coor s Lavel

soc Product ID s August Consumer _
see. Region Detail | Tootip

waxe Ship Status Corporate

e Measure Names Rl AGG(Sales above T.. Lome Oft

BN suv(sates Targ.. & ome Office
Measures 2 QTS seprember  Consumer —
2013 sales
Corporate

4 DaystoShip Actual

4 DaystoShip Scheduled Home Office -

+ Discount

+ Profit October  Consumer -

4 Profit per Order

4 Profit Ratio Corporate T

#  Quantity Home Office ‘

4 Sales

e Sales above Target? November  Consumer _
=# Sales estimate

=4 Sales Forecast Corporate

=4 Sales per Customer Home Office -

© Latitude (generated)

© Longitude (generated) December  Consumer —
=4 Numnber of Records

# Measure Values EREED

Parameters Home Office -

# Base Salary $20,000 $0 $10,000
# New Business Growth
© Data Source Performance | [}, B U}

HM Mo O|'<‘5 }- | |E |-'6'|-~ oo |° EIO“ -" 10 Dl ost o
T__|OOET|_|-47X7|_)\O~O|:1X?;JEI 7—|E-9-._}'<:»E

M Above Target
M Below Target

$0 $10,000 $20,000
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Executive Overview - Profitability (Al
51020595 s2an.063 e o “sanre s 29795
(2] oo
¥ Order Date
- yaoss  eoprr
@
» Profit Ratio
g s00%
Profit Ratio
V:I\o:hl:;a:::;y”s:gar:ent - States: All Monthly Sales by Product Category - States: All
Consumer Z;’ZZ‘Q’G ‘. . . l . . l Funiture $20,000 ' . .. ..
$0
Corporste z:zzzg l. e s $20000 ‘. I . .‘
$0
Home Office z:gggg Technology  $20,000 . ‘. I ‘ l. . .
) PR SN
2014 2015 2016 2017 - 2014 2015 2016 2017
AR FME HHE = HF L2 HO|MS ALESHH &5 TN E of|Fstn MES| Algg +8d + ASLIC O[T
=0l RHUME 27|, S OiE =2t L AL OfE2| ZLX QI S710] Tiet HIOIHE 7[Bte 2 oA 2FE UE =
UASLICH &2 SO XS M2 Fof| 1 B|uSHH EHof S0 &2 0X|= 7|82 FHE LotE7| HEL Tt
il couns
= Fow
Sales Seasonality Analysis
January February March April May June July August September October | November | December
Profit: $1,549
Sales: $29,028
$30,000
Furniture  $20,000
“ ool iatlaatlll || O I
it A AR
$30,000
g:g:ﬁes $20,000
$10,000
<l
AY BN MBS U A7HX 712 Aeh B KL B Bas Y
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https://www.tableau.com/ko-kr/learn/whitepapers/sales-ops-starter-kit
https://www.tableau.com/ko-kr/solutions/sales-analytics
https://www.tableau.com/ko-kr/solutions/customer/millercoors-satisfies-their-thirst-better-data-tableau-online
https://www.tableau.com/ko-kr/learn/demos
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https://www.tableau.com/ko-kr/community
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