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Sales Summary | Quota Attainment | Large Deals | Segmentation | Sales Growth

Sales Summary

Salesforce Data

Days Left to EoQ QTD Sales Current Quarter Quota Sales Quota Diff QTD Transactions QTD Customer Count  QTD Opportunity Qua..
31 $4,978K $10,131K ($5,153K) 192 193 12,959
Product Name
Al . Accumulated Sales by Week of the Quarter Sales Trend by Quarter
2014Q4 2012 2013 2014 2015
Opportunity Type $6,000K $6,104K
® Al Current Quarter Quota: $5,628,235 yi $10,000K
Soft\{vare 2015 Q2 rﬂu
Services $4,978K @ $5,000K
Maintenance $5,000K l . I
ygepunpeny ey § ] | |
Quarter 300
Highlight Quar jel 2
$4,000K 201304 = 200
Quarter $3,504K ﬁ
B oo - alnll
[ 201501 52,000 cmlN .
W 2014 Q4 ' g
S
M 201403 3 200
W 2014 Q2 5
0 201401 $2,000 g 10 I I
2
W 2013 Q4 ” °...ll
M 2013Q3 . 30K
W 2013Q2 $1,000K g 2 2k
W 201301 55
g
W 2012Q4 §°9 10K
W 201203 $0K oK ---III....
M 2012 Q2 2 4 6 8 10 12 14 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
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Open Pipeline Ellie Rogers’s team

Total Expected Amount Avg. Deal Size Number of Open Opportunities Avg. Age of Opportunity

$3,093,000 $19,453 159 164 days

Use Options Below to Filter Overall Opportunities Closing | by Day Number of Open Opportunities and Average Days in Stage % Clicka Stage to Filter
Close Date Qualification
10/1/2017 10/31/2017 10 Prospacting
B Value Proposition
Created Date o Needs Analysis
12/29/2017 12/20/2017
229/ 2129/ © Oct 16 o2 oct26 Oct 31 1d. Decision Makers
Breakdown by Stage [byDay % ClickaDay to Filter Perception Analysis
Manager ProposalPrice Quote
) ~ | Qualification
omn —Hul-__ e Negatiation/ Review
Salesperson Prospecting 0 10 20 0 0 0 100 150
(an) M 2 1 Opportunities = Days in Stage
Value Pr iti =
Billing Country e Eepesie Top 10 Opportunities | by Expected Amount
Al - Ligula DonecLuctus Ltd 10
(] Needs Analysis £ Ralb
EuCorp. 13 $35,000
8illing State/Province
(A1) « | 1d. Decision Makers Et Netus Et Associates 10 $18,750
Porttitor Interdum Sed Company 14
Industry Perception Analysis EuLimited8 5,000
(an) 2 .
Sropociiirica Vestibulum Mauris Magna LLCS 7,500
Quote Nis! Nulla Eu Incorporated 11 $8,500
Stages. Negotiation/ Nunc Commodo Limited 12 $3,000
M Qualification M Prospecting Review Fougiat Metus Associates 11 )
Oct1l  Oct16 oct21 Oct 26 OCt31  Viverrs Donec Tempus Industries 15
&« -S> H 88 m-@m- 85 2- T & | EntireView v 8- TJ =" Show Me
Data Analytics ¢ Fiters il Columns @ Category SUM([Profit])/SUM((Sales])
Apply (-

(% Sales Target

£ YEAR(Order Date) I B MONTH(Order Dat.. I Segment

P CCID
Juarter

Dimensions . RTER(Order Date) Sales Performance vs Target ¢

s B Customer Furniture Office Supplies Technology (Maltiple valves) hd
» 8 o vans wy conrer [ | | ar

#bc Customer ID 2015
> & Location ol B - Corporate i d -

<1/ Order Profitable? 1 & Home Office .| ‘ AGG(Sales above Target?)

coor || sm || Lave

s 2 Product o || som Y
e ProcuctiD - s Consumer — — 8 el arget
sse Region Oetal | Tootip

waxe Ship Status Corporate

e Measure Names Rl AGG(Sales above T.. Lome Oft

BN suv(sates Targ.. & ome Office

Moasures < QEEIIEISD | sorombor  Consumer e

4 2013 sales .

=4 DaystoShip Actual P

4 DaystoShip Scheduled Home Office - ‘

+ Discount

+ Profit October  Consumer - ﬁ

=4 Profit per Order

4 Proft Ratio Corporate e |

#  Quantity Home Office ‘

# Sales

e Sales above Target? November  Consumer _ —

=# Sales estimate

=4 Sales Forecast Corporate

=4 Sales per Customer Home Office - -

© Latitude (generated)

o tongiude genorate ocerr consumer — |

=4 Numnber of Records

# Measure Values EREED

parameters Homstes | |

# Base Salary $20,000  $O $10,000 $20,000 SO $10,000 $20,000

4 New Business Growth

© DataSource performance | [}, B 0}
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Executive Overview - Profitability (Al

sssss profit

T
ADF YT O—EBISTRETT. IO YR~
£ 9, TNUTE O T — A — S IS DEL RS 582 R
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$1,820,895 $231,963 15.71% 29,793
B X 2
S @

+ Order Date

: s
@ @ D

» Profit Rat

Monthly Sales by Segment - States: All

Monthly Sales by Product Category - States: All

Consumer 340090 Funiture $20,000
520,000
0
Corporate o000 Rt 520,000
$20,000 Supslies
s0

40,000 Technology ~ $20,000
520,000

PR SN 0

2014 2015 2016 2017 2014 2015 2016 2017

E227ILh BFEEBMERZ RS ETHBROER. RELZ FRL BICEHEZIL (AL TEE T, FENMRUT
DO THBEDIUFERP BDZELAI FARDFTT EDBRGICDVNTDT — 2R LG BBRELZITOIEELETER T AL
AL VE—BOFERELNTRRT HTET T LDBICE T EE RIE T BRERZ BRICHEE TER T,

i Columns MONTH(Order Dat El YEAR(Order Date)
= e CETTES CIED

Sales Seasonality Analysis

January February March April May June July August September October | November | December

Profit: $1,549
Sales: $29,028

$30,000

Furniture

$20,000

$10,000

$30,000
Office
Supplies 320000
$10,000
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