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t-Test: Two-Sample Assuming Unequal Variances
Variable 1 Variable 2
Mean 33 24.8
Variance 160 21.7 Formulas  Data  eview  View
CORREL{A2:A21,82:817) v
Observations 6 5g c b £ G " Formula Buider o
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t Critical one-tail 1.894573605 Zizl 1£' 1:3
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. : 106 140 S0
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182 140 100
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108 170 80 Returns the conelaton cosficient between two data
198 | oy
16 69) 132 90 110 B
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More help on this function




Data = poor ROI

Home Insert Pagelayout Formules Data  Review  View

CORREL » X +/ fx =CORREL(A2:A21,82:B17)

A B ¢ D
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Excel 2013 Tutorials for Beginners
Hun Kim

Investment

Excel 2013 Tutorial - Basic Graph » 3:29
Excel 2013 Tutorial - Copy, Cut, Paste (paste without
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In the past 4 monthes...

Learn the ; Get , Deliver
tool certified workshops
Develop
analytics for

customers




In the past 4 monthes...

Product Sales Pareto Chart

. Select primary product category
& 100% 95:00% | [BRAKE FLUID ~
E Market Basket analysis
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In the past 4 monthes...

Salesperson Filter
F e

Account_On_Hold__c
All

Aging Bucket Legend
B > 120 Days Past pue  S@les Rep: Jiis Bswmssil (use as filter to see company AR)

I 91-120 Days Past Due
I 61-90 Days Past Due Outstanding
I 31-60 Days Past Due

- 1-30 Days Past Due Current _

. Current -

_AR Aging Curre..

Invoice Amount

Company AR (Click on company name to see PO and invoice details)

Accou Account_On_Hold_ Average

Company Name nt_O.. Reason__c days past d..

false  Null Null | ]

35 ||

false  Null 236

o = N ] o o false  Null 235
_Amount Outstanding - Invoiced Currency
Invoice Details
_Days Past

Company Name PO_Number__c _Invoice Number Tran Date Due
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We hope you’ll take away the
following:

* The lessons we learnt through this project
* A cheat-sheet for the Tableau Desktop interface
* A way to structure your next data project
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We hope you’ll

get excited and
take that first step
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Our project structure

1.
2.
3.
4.
5.
6.
7.
8.

Understand the background
Understand the problem
Get the data

Understand the data
Generate the hypothesis
Answer the hypothesis
Present to stakeholders
Conclude




1. Understand the Background
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2. Understand the Problem

“What is the business value
of the D-Leads?”




3. Get the Data
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3. Get the Data

Demo
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Our project structure

Understand the background
Understand the problem
Get the data

Understand the data
Generate the hypothesis
Answer the hypothesis
Present to stakeholders
Conclude

1.
2.
3.
4.
5.
6.
7.
8.




4. Understand the data

e Business value is based on “New Metric”
* Drill down into each Region and each Segment
e Filtered into D-Leads

++ .
wftableau



| Tableau - Bookl
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Data Analytics

File Data Worksheet Dashboard

Data

Drag from here
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| Tableau - Bookl - m] X
# | € 2R 8 8- M- B RIF g - @ -1 # | Standard ~ 8wl - T g = Show Me
Data Analytics * . .
brop ' I_ \ [ 2. Primary components of your question
[ 4. Filter Data | d
) SHEET T
Drop here
| 3. Add data to context ]
Data
Drag from here o
[ 1. Your Data ]
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6. Answer the Hypothesis

Demo
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Our project structure

Understand the background
Understand the problem
Get the data

Understand the data
Generate the hypothesis
Answer the hypothesis

Present to stakeholders
Conclude

1.
2.
3.
4.
5.
6.
7.
8.

Repeat x9999




8. Conclusion of project:

* D-Leads are worth $S124k to the business*
* However, the opportunity cost is high

* Conditions where opportunity costis  and:
business value is

* Interestingly, “Campaign Type” is strongly
correlated with “Buckets”.




The lessons we learnt:

* For us, most time was spent
understanding the background

* The project flow is not linear

* Senior management love $ & % & *

* Visualizations: Informative > Fancy

* Data is not the point, it’s the medium
* Lots of resources online (Google)
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One more thing...

We are open to opportunities from Jan 2019

Daryl Yeo - 1st Ruby Bixuan Yang

www.linkedin.com/in/daryl-yeo www.linkedin.com/in/ruby-bixuan-yang



http://www.linkedin.com/in/daryl-yeo
http://www.linkedin.com/in/ruby-bixuan-yang

Easy Breezy: Getting From
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Thank you!
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