BARG

it

Data Monetization: Wie Sie |hre Daten zu Geld machen

Wien, 4. Juni 2019
Robert Tischler, Senior Analyst Data & Analytics, Geschaftsfiihrer BARC Austria

#DataMonetization



Sichere Entscheidungen fur die digitale Zukunft Ihres Unternehmens

Marktanalyst und Beratungshaus fur Analytics, Bl, CPM, Datenmanagement, ECM, CRM und ERP
Gegrundet 1999 — 50 Mitarbeiter — Standorte Wurzburg, Ztrich, Wien

oy

BARC Events
Weiterbildung und neue
Impulse flr Ihr Business

BARC Beratung
Strategie, Konzeption,
Architektur und

BARC Studien & Research
Marktentwicklungen auf den
Punkt gebracht

Einschatzung aktueller Markt-
und Technologieentwicklungen
Software- & Anbieterevaluation
Anwenderzufriedenheit
Einsatz und Nutzen von Daten
und Softwarelésungen

www.barc.de/research

Technologiebewertung

Daten-, Analytics-, KI-Strategie
Organisation

Use Case Identifikation
Softwareauswabhl
Impulsworkshops

www.barc.de/beratung

Messe: Big Data World
Community: Data Festival,
Leaders’ Circle

Konferenz: Digital Finance &

Controlling
Seminare: BARC Academy

www.barc.de/events
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https://barc.de/beratung
http://www.barc.de/research
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Wie Sie mit Inren Unternehmensdaten und Analytics Geld verdienen
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Data Monetization
Unternehmensdaten
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“Daten Monetisierung (Data Monetization) bedeutet,
durch Analytics aus Daten

messbare 0konomische Vorteile zu generieren”
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Neue und bessere Produkte durch Daten und Analytics

Data Monetization

Extern Intern

Data as a Insight as a Analytics Umsatz Kosten

product service enabled product erhdhen reduzieren

* Rohdaten * Analyse- * Bessere oder * Verkaufserfolg * Produktivitat

« Aufbereitete ergebnisse * Neue erhdhen erhdhen

Daten * Prognosen Produkte und « Kundenbindung | * Verschwendung
« Beratung Dienstleistungen verbessern und Verbrauch

reduzieren
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Nutzen Sie Ihre Datenschatze mit externer Data Monetization

—_—

i 0
Yes, product|ve 17% Is data being monetized in your company?

If so, how advanced are your initiatives? n=211
Y il B ) Based on BARC Study “Data Monetization” 2019
es, pilots 12% — 39% arbeiten daran

rd
Yes, concepts 10% Q -
_ ®

Planned 17% l?‘.m.ﬂ

No 44% Monetisieren Sie
lhre Daten?

Datenschatz iili L Insight as a service 40%

t:j Data as a service 37%
=

direkt

=

How does your company monetize data? n=211

Based on BARC Study “Data Monetization” 2019 Analytlcs enabled product 17% a
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Externe Bereitstellung birgt zusatzliche Herausforderungen

Bereitstellung

e P
R, pto® =
o esbére

Data as a product

il

Datenschatz

Mo B @

o/

0 e/ =

| *'\Jl; e 0o erste//en all i
Insight as a service

Herausforderungen Datenqualitat Sicherheit Datenschutz Wettbewerb
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Analytics und Bl Frontends 6ffnen Ihre Datenschatze

Business intelligence 86%
Data integration 70%
Custom development 54%
Analytical databases 53%
Analytics 53%

Embedded BI 38%

What technology does your company use to monetize data? n=91

Based on BARC Study “Data Monetization” 2019 Software auswahlen

BARC
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Effizient

Einfach

b,

J

Flexibel
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Data Monetization liefert signifikanten Nutzen

New revenue sources

Development of new

services
Improved customer loyalty 63%
Better insight into customers 56%

Improved customer
experience

50%

Which benefits have you achieved by monetizing data? n=32
Based on BARC Study “Data Monetization” 2019
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Neue Angebote

teJ

Neue Produkte

ith

Neue Kunden

Mehr Umsatz

*** Data Monetization verbessert die Wettbewerbsfahigkeit.

Im Durchschnitt erzielen Unternehmen

BARC Nutzen in Uber 6 verschieden Bereichen.



Take-aways: Liefern Sie schnell Produkte auf sicheren und relevanten Daten
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Identifizieren Sie
wertvolle Daten

BARC

©

Erreichen Sie
héheren Umsatz und
Wettbewerbsfahigkeit

= —
a alA
Beriicksichtigen Sie Bauen Sie schnell

: : Evaluieren Sie Tools .
Datensicherheit und verbessern Sie laufend

Datenschutz far externe
Data Monetization
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Bleiben wir im Gesprach ...

Robert Tischler
Senior Analyst Bl

+43 660 6366870
rtischler@barc.at

BARC GmbH
Meldemannstrale 18/ 01.14
1200 Vienna

Austria
www.barc.at l E
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Demographics



BARC Survey “Data Monetization — Use Cases, Implementation and Added
Value” — Publication in January

= 'i‘ Over * | ==
B b 200 st

s participants

Europe-wide Edition
survey w *
Benefits and challenges _,_! Use cases

Data monetization — Use cases,
implementation and added value

Technologies 7 ﬁ Current status and initiatives

Broad coverage of industries and company sizes

—

o :
M T 12% Ba_nklng& m m ﬁ
Finance
O 18%

Manufacturing
Services

15% ‘
- I 7, Public Lessthan 250 250-999 1,000 -9,999 More than 10,000
employees  employees employees employees

sector | Other
| BARG © BARC 47




Data Monetisation

Use Cases, Implementation and Added Value
4th June 2019

Timo Tautenhahn
Senior Solution Consultant
Tableau Software EMEA
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By the end of this session | want you...

& ---to feel BORMIEERE about BUY-ing an analytics product over MAK-ing one

& ...to be BXEitEd about getting started with Tableau



5 years

at Tableau

10* years

Software Industry

Timo Tautenhahn tableaufans.com

Senior Solution Consultant Tutorials, !decs, Assefs




Session Flow

Data Monetization

— Use Cases,

Implementation
~and Added Value

— [T

CUSTOMERS

User
Interface

Data Flow

Demo Asset

s=—limo Tautenhahn ——
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MAKE

Manual

Data limitation
Time-consuming
Dependency on individuals
The more sources,

the more complex

Complete
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Complete

MAKE

Manual

- Data limitation
-Time-consuming
- Dependency onindividuals PowerPoint
-The moresources, 1 o rans
the more complex 22 Complete
-Error-prone - AdobePDF
-Even more manual effort
- Static v
-Doesn't scale o1
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tableaufans.com

Welcome

Advanced Analytics -

How to extend Tableau'’s capabilities ( ) Last posts
with multiple External Services? 5 ‘ .' 4 A

2(0 Advanced Analytics

Real World Examples

Interactive Company Reports : Q__ Goog Ie An a IYti CS

14 Interactive Company Reports

FEB
2019




WEBHOSTING?®

Webhosting with Built-In Analytics @@@

~ Home ~ Analytics ~ Advanced Analytics Consulting Contact

S’ 01/

!_




'3.& Tableau - Book1 = a X
File Data Worksheet Dashboard Story Map Format Server Window Help

# | €2 R G- |- k- | RIF| £-0-T R gl - I | o = Show Me

Dashboard Layout : . :
Website Analysis
Default
Pageviews
Ehope Where? ) 1
Device Preview © 5.000 h
. y . @ 10.000
Size > i = © 15.000
Desktop Browser (1000 x 8... v - ; ' () 22.065
Sheets . i P e y
(@, When? . A R R e N .
[}, Where? . 2 ‘
[y What? A
| E
© 2019 Mapbox © OpenStreethMap !
What? When?
Page Date
/ I, 1 388 A 2015 | 2016 | 2017 | 2018 | 2019
Jjextension-api/tableau-ex.. || NEGNG 2337 44158
/data-stories/tableau-dat.. | I 4.304
y I 3.968
Jextension-api/tableau-ex.. || NEEGN 2.057 4K S5
Jvisual-inspiration/tablea.. [ 2424 ’
Jextension-api/tableau-ex.. [ 1.959 3.457
2K
[tippsundtricks/dynamic-t.. [JJJJj 1.668 g = > 425
Jvisual-inspiration/tablea.. [JJJj 1.351 E 2124 2100 1958 2.082 -
Jideas/advanced-analytics.. ] 1.088 v oy |1.849 ; 1862
Jwebex/ - 1.009 1.859 1554 1_%\
[visual-inspiration/interac.. [ 961 1613
/developer/how-to-connec.. [J] 949 - 1K 1226
Objects ‘ ' e 830 =1
! oK 5K 10K 15K o
(00 Horizontat & web Page o . i | ! | |
SR i Ql Q2 03 Q4|01 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Ql Q2 Q3 Q4|Ql Q2
S vertical [ Blank
A Text Oyl Button
= Image 8% Extension
Show dashboard title
B Data Source When? | Where? EH Website Analysis | What? [ H. 0O}

& admin v 4 4




MAKE

- Initial Development Effort
-Programming Expertise for Adjustments
-Data Connection

-Security

- Monitoring

- Bug Fixes

- Ongoing Feature Development




MAKE

- Initial Development Effort
-Programming Expertise for Adjustments
- Data Connection

-Security

- Monitoring

- Bug Fixes

- Ongoing Feature Development
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MAKE

- Initial Development Effort
-Programming Expertise for Adjustments
- Data Connection

-Security

- Monitoring

- Bug Fixes

- Ongoing Feature Development




MAKE BUY

Initial Development Effort
Programming Expertise
Time for Adjustments
Unifying Data Sources
Dependent on Individuals
Data Volumes

Security

Integration

Scalability

Monitoring

Manual Deployment
Error-prone

Mobile

Time-to-Market




MAKE

Initial Development Effort
Programming Expertise
Time for Adjustments
Unifying Data Sources
Dependent onlindividuals
Data Volumes

Security

Integration

Scalability

Monitoring

Manual Deployment
Error-prone

Mobile

Time-to-Market

BUY

- Fast Deployment
-Adjustments made by Business Unit
-Security
- Monitoring
- Mobile
-Scalability
+100k User
- Time-to-Market

@ questback
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Minodes

WEEKLY SUMMARY % of visits

(] = B

% Returning Visits per Week

% Returning Visits per Store

©

% Returning Visits per Day % Returning Visits per Hour
Date Range: 22 August il 2

632
0.5%
2SAug J0AUy 4Sep 9Sep 14Sep 19Sep

WEEKLY SUMMARY wo ome

1001112 13 14 15 16 17 18 19 20 2
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Tableat Prep-helps people

ornt

prepare data-for analysis.
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Tableau Prep

@ Back Home

Risk Score: 64.
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