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The lableau Platform

Powerful analytics
that drive business
value

Flexibility to leverage
existing technology
Investments

Fast adoption at scale
across all skill sets

Mission critical
analytics platform
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Our data
journey




Tableau Marketing Funnel
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Tableau Technology Stack

Drupal CMS (Content Management System) plus
Google Analytics Premium
Optimizely
DemandBase
Drupal . SOL WorldServer (Localization)
Cvent
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1. Deluge of Data
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Website Views

S O C i a I M e d i a Amount of traffic we're

getting to our website

Volume of traffic vs. how much we’re posting
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Date

The gist: compare the volume of traffic getting from social media vs. how much we’re posting.

Mar 26

What did we post?

Blog 2 Christmas Vizzes 1o Spread Holkday Cheer .i
3 Visuakzations that Make the Avengers Even More Awesome
5 Data-Viz Tips to Let Your Data Speak for itseif
5 Tableau Shortcuts You Might Have Missed

5 Tips on Creating an Interactive Résumé Using Tableau -

Which pages were visited?
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2. Limited Resources



Growth Marketing

How long prospects have been waiting to be contacted

LeadContact Dashboard

Days in Status by Region (Click to see Reps)
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Leads + Contacts Details (Hover for SFOC Link)

>
¢

Grand Total

N v e s Nws BB RS
SEREFNRNERYES

All data is masked to protect proprietary information




Website Development

Standard reporting to track web traffic

Tableaun Web Traffic Trends
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3. Spending vs. Investing



Cats Crestes

Digital Media Advertising ..... =
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Cost over time and performance over time
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Digital Media Advertising

Campaign performance at a glance

Campaign Performance

Campaign Name Campaign Launch Date Campaign Type Campaign Region Project Sponsor Project Industry Project District
A 0012012000000 10 31 Road Show MEA AS A1 ]
Total Cost Dollars Influenced Cost Per $1.000 Influence
a4 Lemer )
$39
$466,207 $11,917,057
CPSIK Benchmark
$49
Cost Per Lead Cost Per Trial  Cost Per Primed Lead Cost Per Qualified Lead Cost Per Opportunity
$44 $294 $257 $890 $313
CPL Benchmark CPT Benchmark CPPL Benchmark CPQL Benchmark CPO Benchmark
$61 $495 $366 $1,544 $625
Leads Trials Requested
Leads 10652 Tous! | ' <55
Primed N ' 316 Oesiiop | ° 45
Qualified [ 524 Online [ 71
Customer [Jj 295 Server [l %
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Desktop | ©

Data blending many data
sources
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4. Fast-paced collaboration



Events

Visual calendar by location and date what teams are working on

Event Calendar
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Marketing + Sales

What's happening and when? Self-service answers.

What’s Hot? Click for more info (where available Tuesday 05 Sep 2017
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5. Building trust with sales



Lead Contact Campaign Histor

Salesforce campaign history data for sales
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Lead Contact Campaign History

Quick way to view lead contact engagement at a glance

Website Visit Form Submit Email Click Through Free Trial Date (up to 3m)
22 1 Last 90 days v
8 B website Visa
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®
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Sales all-in-one view

Prioritize their day and lead queue

Who's Hot

All Activity By Account All Activity By Contact 2
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Every marketer has access to Meetings are full of data and We rely on data to make
our data. fact-based discussions. strategic decisions.
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